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UNITED STATES

NUCLEAR REGULATORY COMMISSION
WASHINGTON, D. C. 20658

December 11, 1990

teand
HAIRMAN

The Honorable Jim Sasser
United States Senate
Washington, D.C. 20510

Dear Senator Sasser:

In response to your letter of November 9, 199C, I am enclosing
the information you requested recarding spenaing by the Nuclear
Regulatory Commission ?NRC) for advertising and public
relations services. The majority of expenditures for outcide
contracts in this area are either for personnel recruitine
advertising services or for public information notices of our
reguletory activities., Enclosure 1 details our expenditures

in fiscal years 1988 through 1990. Enclosure 2 reflects our
projected spending for fiscal years 1991 and 1992,

The modest increase for fiscal years 1991 and 1992 reflects a
stronger emphasis on equal employment opportunities at the NRC,
an increase in the cost of advertising in journals and
newsletters, and an increased level of effort that we expect
wiil be needed to recruit highly qualified individuals with
specialized education and experience to carry out our mission
to protect tine public health and safety.

The NRC currently reviews and approves all contracts for public
relations and advertising services to ensure that the services
requested are consistent with our regulatory mission, I[f you
have any questions concerning the information we are providing,
please contact Mr. Dennis Rathbun, NRC's Director of Congres-
sional Affairs, at (301) 492-1776.

Sincerely,

R

Kenneth M, Car

tnclosures:

As stated
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UNITED STATES
NUCLEAR REGULATORY COMMISSION
WASHINGTON. D. C. 20666

December 11, 1990

e N :
UHATHMAN

The Honorable David H. Pryor
United States Senate
washington, D.C. 20510

Dear Senator Pryor:

In response to your letter of November 9, 1990, [ em enclosing
the information you requested regarding cpending by the Nuclear
Regulatory Commission (NRC) for adver*ising and public
relations services, The majority of expenditures for outside
contracts in this area are either for personnel recruiting
advertising services or for public information notices of our
reculatory activities, Enclosure 1 details our expenditures

in fiscal years 1988 through 1990. Enclosure 2 reflects our
projected spending for fiscal years 1991 and 1992,

The modest increase for fiscal yeu=s 19391 and 1992 reflects a
stronger emphasis on equal employment opportunities at the NRC,
an increase in the cost of advertising in journals and
newsletters, and an increased level of effort that we expect
will be needed to recruit highly qualified individuals with
specialized education and experience to carry out our mission
to protect the public health and safety.

The NRC currently reviews and approves all contracts for public
relations and advertising services tc ensure that the services
requested are consistent with our regulatory mission, If you
have any questions concerning the information we are providing,
please contact Mr. Dennis Rathbun, NRC's Director of Congres-
sicnal Affairs, at (301) 492-1776.

Sincerely,

\w%

Kenneth M, Carr

Enclosures:
As stated
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FY 89 PURCHASE ORDERS/CONTRACTS (Contirued)

Contractor Numbar Description Amount Spent
Chattanooga DR-89-0988 Public Notice - Secquoyat s 926
Time & Free Nuclaar Plant ;
Press
Cha t tancoga DR-89-0994 Public Notice - Secuoyah 1,406
publishing Cc Nuclear Plant
Commcor, Inc NRC-38-89-33]1 Effective Communication: Media a6 ,638
Training Morkshop for NRC Emplovees
Argoryme National FIN A-2185 Proaduction of film entitled, The 40,000
Laboratory DOE Contract) NRC Story Public Health and Safet,
TOTAL $167,718
) $ ‘ i




FY S0 PURCHASE ORDERS/CONTRACTS

Contractor Numper Description Amount Spent
Enrlich-Manes OR-90-0188 Personnel Recruitment Advertising $ 52,274
Assoc iaten service to various publizations
Adams Group, DR-90-018% Personne. Recruitment Advertising 40,000
Inc. sarvice to various publications
Guggenneim DR-90-0191 Personnel Recruitment Advertising 14,681
& Ball service to various publications
Advertising Co.
P.R., Newswire UR*90-019) News release distribution 11,909
Stanley DR-90-0512 Develop pamphliet describing NRC 3,780
Schneider policy on exemptions f{rom Regulatory
Contrnl
Public Utilities DR-90-0618 Public Notice - wWatts Bar Nuclear 1,430
Aeport, Inc. Plant
Nuclear Plant
Public Power DR-90-0619 Public Notice - watts Bar Nuclear 875
Magazine Plant
Rural DR-90-0634 Public Notice - watts Bar Nuclear 760
Electrification Plant
Magazine
Electric Light DR-90-0615 Public Notice - wWatts Bar Nuclear 990
& Power Magazine Plant
BSA Advertising DR~-90-085%3 Personnel recruitment advertising 12,529
service to various publications
Unger Associates DR-90-0893 Personnel recruitment advertising 12,880
Ine. service to various publications
Commecoty, Inec. NRC-38-89-331 Effective Communication: Media 34,808

Training Workshop for NRC Employees

TOTAL

$186,813



Advertising

~ Parsormal Recrultment
« Public Notices

Public Relations

Madia Training
News Ralease
Distribution
Distribution of
Film, "The NRC
Story: Public
Health and
Safety"
Printing of Pamphlet,
"Below Regulatory
Concern'"

TOTAL:

Enclosure 2

Estimated Spending for Advertising and

Public Relations

Y 81

$200,000
5,000

21,000
12,000

8,000

*13,000

$259,000

* Represents estimated cost for pamphlet printed in FY 90

FY 92

$200,000
5,000

45,000
14,000

8,000

$272,000



